


PROACTIVE CRISIS COMMS

Brand-Side Communications Leaders Share Their Pandemic Learnings & Showcase How They Are Repositioning Corporate Communications For The Future & Delivering Measurable Results With Savvy Digital 
& Social Media Tactics, Reputation Building & Brand Protection, Clear Comms During Crises & Uncertainty & E�ectively Communicate Diversity & ESG Strategies Whilst Engaging Internal Stakeholders33

• Covid learnings! What key lessons have we taken away from the pandemic 
and how we can prepare for the future?

• Develop an internal culture that reacts to crisis effectively and enhances 
corporate reputation

• Just one tweet can mean a full-blown crisis, so what effective steps can we 
take to defuse social media crisis and stabilise company reputation?

• Global, national, local? How to effectively communicate during times of 
crisis and uncertainty outside of your organisation?

Build On The Lessons Of The Pandemic & 
Develop Teams To Proactively & Effectively 
Communicate During Crisis To Protect & 
Enhance Brand Reputations

09.10 

Registration, Informal Networking & GIC Opening Remarks08.30

Morning Co-Chairs’ Opening Remarks 09.00 Co-Chairs’ 

Rem
arks 

• Comms has been so focused on Covid-19 since the pandemic 
began, but how can we refresh our comms and re-engage stakeholders and 
we move into the new normal?

• Tailor crucial messages to your chosen platform to ensure maximum cut 
through to your audience

• How can we help senior leaders unlock the power of their own social media 
presence to drive top-down cohesion in your corporate comms?

Harness The Latest Strategies To Boost 
Engagement, Optimise Platforms & Achieve 
Outstanding Cut-Through On Social & 
Digital Media Post-Pandemic

09.50 

DIGITAL & SOCIAL MEDIA

PANEL 

Q&A

Tamara Pickett
Group Communications & External Relations 
Director

Virgin Group

Richard Scott
Corporate Affairs Director

West Coast Partnership

Boost 
Engagement

Effie Kanyua
Director of PR & Communications

Hearst UK

Emma Streets
Senior PR & Brand Reputation Manager

Hermes

Lisa Imlach
Corporate Affairs Lead

Skyscanner
Nick Jones
Head of PR, Corporate & B2B, UKI & Global 
Financial PR Lead

Experian

Kirsty Walker
Director of Media Relations

UCL

Tony Finnegan
External Communications Lead

Ofcom

CORPORATE REPUTATION

• It can take years to build, and minutes for twitter to tear it down! How can 
we strengthen brand reputations to withstand the rigours of social media?

• Engage employees to be advocates for your brand and harness the power 
of your colleagues to boost your corporate reputation

• Knit together the complex network of reputational tools in your arsenal to 
create one cohesive reputation strategy

Join Up The Dots Of Your Reputation Strategy To 
Develop A Resilient Company Brand That Mitigates 
Crisis & Promotes Your Organisation

10.10 

Double 

Perspective

Kerry O'Callaghan
VP Corporate Reputation & Brand

GSK
Roy Beale
Head Of Media Relations

St. James’s Place Wealth 
Management

10.10

10.30

Morning Refreshment Break With Informal Networking10.50 

INTERNAL COMMS & EMPLOYEE 
ENGAGEMENT

Develop Internal Cultures That Engage Employees During 
Remote & Hybrid Working To Increase Company Cohesion 
& Amplify Your Message

11.20 

• In times of crisis, which effective methods can be used to keep information 
flowing to employees quickly and confidently when working across different 
locations?

Bonus Session; Reserved For Exclusive Conference 
Partner

11.40 

Morning Co-Chairs’ Closing Remarks12.30 

Lunch For Delegates, Speakers & Partners12.40 

George Robinson 
Head of UK Government Relations

Trainline

Informal Peer-To-Peer Discussions13.10
Peer-To-

Peer 

A)  Government Relations    

James Tomlinson
Director, Public Relations & Employee 
Communications

Avis Budget Group

B) Budget Comms 

Sandeep Dhillon
Head Of Media Relations

British Transport Police

C) Collaboration In Crisis Comms

D) Critical Hours Comms

• Effective communications have never been more important than 
during the pandemic, so how best can we measure the value brought to 
your organization during Covid?

• Translate your data into digestible information that demonstrates to senior 
leaders the power and influence of your corp comms strategy

• Measuring company reputation isn’t always as simple as looking at the share 
price, so what other methods are there to understand the value of your 
brand and communications?

Showcase The Success Of Your 
Communications On The Bottom Line & Prove 
The Strategic Value Of Corporate 
Communications To Senior Leaders

12.10 

MEASURING SUCCESS

Strategic 
Value

Zarina Banu
Head Of Corporate Communications

Curve

Ben Moss
External Digital Communications Lead

Aviva

UPDATE

• Working from home or hybrid and ensure your comms are driving your 
organisation to be a cohesive unit?

• Arm employees with the right tools to become brand ambassadors and 
build corporate reputation through peer-to-peer advocacy

Andrea Riepe
Global Head of Issue & Crisis Management

Reckitt

Nick Bishop
Director of Reputation Research and Strategy

NatWest Group



COMMUNICATING THROUGH 
UNCERTAINTY

Digital & Social Media • Crisis Comms • Corporate Reputation • Internal Comms & Engaging Employees • Channel & Audience Shift • Communicating Through Uncertainty 
• Measuring Success, Strategic Value • Diversity & Inclusion • ESG Comms • Engaging Media & Journalists

• With the pandemic changing the way everyone consumes comms, what key 
platforms have audiences migrated to over the last 18 months that comms 
professions need to target?

• Diversify your content across different channels to achieve maximum 
cut-through and outstanding results

• Determine the channels that will achieve real ROI and ensure your channel 
fix is fit for the future of comms

Keep Pace With The Changing Habits Of Your Audiences & 
Secure The Right Channel Mix For Future Success

15.00 

CHANNEL & AUDIENCE SHIFT

Mike Scott
Global Head of External Communications & 
Marketing 

Hitachi Rail

E) New Tech Advances

Sonia Bastian 
Head of Global Corporate Comms

William Grant & Sons

F) Building A Corp Comms Function

Julian Hunt 
Vice President, Public Affairs, Communications 
& Sustainability, GB, Norway & Sweden

Coca-Cola Europacific 
Partners

Afternoon Co-Chairs’ Opening Remarks 13.40
Co-Chairs’ 

Rem
arks 

Sonia Bastian 
Head of Global Corporate Comms

William Grant & Sons

• The pandemic has proven that events are never fully under our 
control, so how can we effectively communicate with conviction when 
uncertainty is the only certainty?

• Strike the critical balance between reactive and proactive messaging when 
times are uncertain

• What effective tactics can maintain and build stakeholder trust and 
confidence in periods of uncertainty and change

Communicate With Conviction During Uncertain 
Times To Inspire Confidence & Retain 
Engagement Throughout Stakeholder Networks

13.50 

PANEL 

Q&A

Mark Cheevers
PR & Social Media Lead 

KFC UK & Ireland

Millie Hyde-Smith
Head of PR & Content, Retail Retirement

Legal & General

Lesley Woods
Chief Communications Officer External 
Campaigns

UK Ministry of Defence

Alexandra Burrell
Senior Communications & Public Affairs 
Manager 

Pizza Hut UK & Europe
Stephanie Boyle
Global Head of Corporate & Industry 
Communications

Skyscanner

Alexandra Hodges
Head Of Corporate Communications & Public 
Affairs

Help for Heroes

Mark Moulding
Head of External Communications

AQA

Bonus Session; Reserved For Exclusive Conference 
Partner 

14.30

ESG COMMUNICATIONS 

• ESG is becoming ever more business critical, so how can ESG strategy and comms 
be moved to the top of senior leaders priorities?

• Younger generations are more focused on ethics than ever before, so how can 
you stand out as an ESG leader through engaging comms and attract the leaders 
of tomorrow to your business?

• How can ESG strategy boost the purpose, values and culture of your organisation, 
closing the gap between communicating ambition and driving action?

Ensure Your ESG Programme Is Heard Loud & 
Clear Through Effective Comms Strategies 
That Boost Reputations & Highlight Key 
Business Values

15.50 

Afternoon Refreshment Break With Informal Networking15.20

PANEL 

Q&A

Carly O'Donnell
Head Of Corporate Communication

The Royal Mint

Nicola Green
Chief Communications & Corporate Affairs 
Officer

Virgin Media O2
Sarah Bradley
Head Downstream Corporate Relations, 
Policy & Advocacy

Shell

• Bridge the gap between your organisation’s tone of voice and the changing 
language of diversity to ensure your communications are inclusive to all

• Action starts at home, so how can we improve diversity and inclusion across 
the corporate communications industry and practice what we preach?

• Go above and beyond government targets and ensure true diversity across 
senior leadership positions across your organisation

• With outdated representations of diverse people still commonplace in the 
media, how can we use our influence to change behaviours and attitudes 
through powerful communications with media and journalists?

Harness The Power Of This Watershed Moment In Society 
To Drive Diversity & Inclusion Across Your Business & The 
Corporate Communications Industry

16.20 

DIVERSITY & INCLUSION

• How can we stand out from the pack to ensure our stories are picked up and 
catching the eye of journalists and media?

• Engage journalists effectively through social media and build the 
relationships that could make or break your corporate reputation

• Free lunches don’t cut it anymore! With the relationships between companies 
and journalists changed, how can we develop long-standing relationships 
that boost brand visibility and reputation?

Redefine Relationships With The Media In A Changed 
Landscape To Collaborate With Them Productively & 
Enhance Reputations

16.40 

ENGAGING MEDIA & JOURNALISTS

David Mills
Head of Communications, UK & Ireland

Mondelēz International

Afternoon Co-Chairs’ Closing Remarks & Official Close Of 
Conference

17.00 

G) Post-Pandemic Learnings H) Employee Advocacy 

Richard Farnsworth
Corporate External Communications Director

BT



Book 4 For 3 @ www.corporatecommsconference.com 

 

 
4 EASY WAYS TO REGISTER

Online @ www.corporatecommsconference.com
Phone +44 (0) 20 3479 2299 

Post this booking form to Global Insight Conferences, 
5-11 Lavington Street, London, SE1 0NZ

Email info@corporatecommsconference.com

Group Discounts: 4 delegates for the price of 3. Or 
send 3 and get your third place half price! (This 
applies to inhouse practitioners only, not agencies 
and suppliers, and cannot be used in conjunction 
with any other discounts, including earlybird offers).

Brand £549 + VAT

Price

Agency/Supplier/All 
Other Companies £599 + VAT

Standard Rate

4
For 

3

   Bank Transfer  
Bank transfer details will be provided in your invoice. 
(UK  VAT is chargeable for all attending companies, regardless of country of origin.  

     All bank transfer charges must be carried by the company sending payment).

   Cheque   Enclosed
Please make cheques payable to Global Insight Conferences Ltd

    Invoice   PO Number:
Please include your PO Number if applicable, otherwise this may delay your booking.

PAYMENT OPTIONS: Please choose one of the payment options below:

   Credit Card/Debit Card

 Visa      Mastercard      Maestro     
Card No.

Exact name on card 

Valid From     Expiry Date  

Security Code  
Signature Date

1
2

3

4

REGISTRATION FORM

ATTENDEE DETAILS:
 

Forename (Mr/Ms/Mrs/Miss/Dr)

Surname

Job Title

Company Name

Tel

Email

Fax

Address

Postcode    Country

Brochure Code: 

How did you hear about the conference?

(Brochure code, email, advert etc)

Accounts Department:

Contact Name 

Tel   Email

Head of Department Contact Name

Head of Department Email

Booking Contact Name

Booking Contact Tel 

Booking Contact Email

Please complete in capitals. Photocopy for multiple bookings.

 

Card Billing Address (if different to above)

 AmEx      

A One-Day, Brand-Led Conference & Networking Event, 
23rd February 2022

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking please note that VAT will be charged at 20% and all registrations are subject to a 3% booking fee. All orders placed on our online booking pages, by email, on the 
brochure’s booking form or over the telephone will all be followed up with an official booking confirmation email. All such orders are legally-binding and carry a 100% liability immediately after receipt of order. Full payment is a 
requirement of entry into the event and you will be asked to guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. Should you fail to pay an invoice or do not 
attend the conference, you still remain liable for the sums due. Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. Global Insight 
Conferences accepts no liability for the content of presentations or papers. UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and transfer fees 
must be covered by the company attending the conference. Please note that all calls are recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the 
conference date cannot be refunded and full payment is still due, although a replacement delegate will always be welcome. This is due to the way in which we are charged by our suppliers as during this final month, the costs have already 
been incurred by the organisers. Refunds will not be available for postponements or cancellations or virtualisation and payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the 
time. Refunds will not be available for postponements, cancellations, virtualisation or a change to a live conference from virtual and payment is still due. All bookings shall be automatically transferred and refunds cannot be given for such 
changes. Cancellations received in writing at least 40 working days before the conference date will receive a full refund, minus an administration charge of £149 +VAT per ticket. If payment has not yet been made and cancellations are 
received in writing at least 40 working days before the conference date, the £149 +VAT per ticket administration charge is still due. By booking onto the conference, you warrant that you are authorised by your organisation to commit to 
the booking and pay all agreed costs. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Global Insight Conferences Ltd will assume no liability in the event that this 
conference is cancelled, rescheduled, virtualised or postponed due to a fortuitous event, Act of God, unforeseen occurrence, a Force Majeure event, other major disruption or any other event that renders performance of this conference 
inadvisable, impracticable, illegal or impossible. For purposes of this clause a Force Majeure event shall include, but shall not be limited to: civil disorder; pandemics, endemics, disaster; an Act of God; war or apparent act of war; 
government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance and/ riots; strike, fire, curtailment, suspension and/ or restriction on transportation facilities/means of transportation; or any other 
emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force Majeure event or other major disruption or if Global Insight Conferences Ltd, deems it necessary to do so. If Global Insight 
Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all outstanding invoices must still be paid in full. If GIC cancels an event, the fee will be credited towards another 
industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. Refunds will not be available for postponements or cancellations or virtualisation and payment is still 
due. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand, but in relation to the original date. Please note all exhibitors, sponsors and event partners should refer to their 
signed contract for more information on their terms and conditions. Date & Venue: Central London, 23rd February 2022. Please note that accommodation and transport fees are not included in the registration fee. Global Insight 
Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietary, Access Or Speciality Requirements: We make every effort to ensure that all delegates are able to participate 
fully, but please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements. Speaker & Programme Changes: Sometimes speakers are unable to attend for personal or business reasons 
and whilst we make every effort to find a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to alter or modify the advertised speakers and/or topics if necessary. Any 
substitutions or alterations will be regularly updated at www.corporatecommsconference.com. Data Protection: The delegate names, organisations and occasionally job titles will be shared with other attendees of the event for the 
purpose of facilitating networking only. Should you not wish your information to be shared in this way, please email: database@globalinsightconferences.com or write to Data Protection Officer, Global Insight Conferences, 5-11 Lavington 
Street, London, SE1 0NZ. When you register for the conference, GIC will provide you with information relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should you wish to 
discontinue this service at any time please write to the Marketing Director at the address above or please email database@globalinsightconferences.com. Admittance: We reserve the right to eject you without any prior notice or refund if 
your behaviour is disruptive, offensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual recordings are not allowed without prior consent. GIC is not liable for damage to or loss of personal belongings at the 
conference venue and accepts no liability for the content of the papers and presentations given. Please note that photographs, video and audio footage, which may include speakers and delegates, may be taken at the event and used in 
future marketing material.

• Speaker notes available to download one week after the  conference, 
   subject to speaker disclosure.  
• Only one discount can be used per registration.  
• Please note VAT will be charged at 20% and all registrations are subject 
   to a 3%  booking fee.

CORPORATE
COMMUNICATIONS
23.02.2022 • www.corporatecommsconference.com

Influential • Innovative • Impactful
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Can You Help Communications 
Professionals Innovate To 
Power Impactful, Creative 

Comms & Reputation 
Strategies?

For more information on how 
to get involved, please call 

+44 (0)20 3479 2299 or email 
partner@corporatecommsconference.com

Book An Exhibition Stand & 
2 Delegate Passes For Only 

£1,949

  SAVE £550

Organised By:

CORPORATE
COMMUNICATIONS
23.02.2022 • www.corporatecommsconference.com

Influential • Innovative • Impactful

Exhibition Stand & 2 
Delegate Passes £2,499 + VAT


